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Caregiver Assistance campaign from AARP and Ad Council

provides resources for 16 million male caregivers in U.S.

WASHINGTON — Men represent 2 out of 5 of the more than 40 million unpaid family caregivers
in the U.S., but very few reach out for support.

To help male caregivers get the tools and resources they need to take care of themselves and
their adult loved ones, AARP and the Ad Council are refreshing their Caregiver Assistance
campaign.
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They are releasing their first-ever PSAs targeting male caregivers, created pro bono by DDB
New York and featuring character actor Danny Trejo.

As men continue to take on caregiving roles, they are looking for specific information and
support tailored to their needs.

According to AARP’s report “Breaking Stereotypes: Spotlight on Male Family Caregivers,” more
than half (63%) of male caregivers are the primary caregiver for their loved one.

Due to cultural pressures and a lack of prior experience, more than half (54%) of all male
caregivers report finding it difficult to help loved ones with intimate care needs such as feeding,
dressing and bathing.

“Many male family caregivers see themselves simply as sons, spouses and friends caring for
someone they love,” said AARP Public Policy Institute Vice President Jean Accius, Ph.D.

“Through this campaign, we want to recognize and provide the tools and support these male
family caregivers need in this vital role.”

The latest evolution of the Caregiver Assistance campaign, created by DDB New York, aims to
help men recognize themselves as caregivers.

The PSAs direct viewers to AARP’s online Caregiving Resource Center at
www.aarp.org/caregiving, where caregivers can access Care Guides tailored to specific topics
and challenges, such as caring for a loved one with dementia, as well as other practical tips and
tools.
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“Through research with male caregivers, we unearthed the insight that being a caregiver
requires a unique kind of strength — like stoicism and inner fortitude — that goes beyond the
traditional expectations of male toughness,” said Icaro Doria, Chief Creative Officer of DDB New
York.

The PSAs celebrate this strength and re-examine what it means to be tough by featuring Danny
Trejo, who is known for his “tough” persona.

As Trejo shaves his face with a machete, lifts a car, and unflinchingly faces a kitchen fire, a
caregiver shaves his father’s face, lifts his father from his chair, and lovingly prepares a meal —
earning Trejo’s admiration as “the toughest guy on the planet.”
“I’ve helped care for a friend of mine who had cancer, so I know how hard it can be,” said Trejo.

“Being a caregiver takes total dedication, absolute love, and unbelievable toughness. I’m proud
to do what I can to support them.”

The PSAs include the tagline “Caregiving is tougher than tough,” underscoring the message
that caregiving is a demanding job, and caregivers deserve help and support.

“Caregivers are everyday heroes, and they shouldn’t have to undertake this journey alone,” said
Lisa Sherman, President and CEO of the Ad Council.

“We’re thrilled to continue this campaign to help ease the burden of caregiving and shine a light
on the amazing, tough, and loving work done by caregivers.”

The PSAs will be distributed to more than 33,000 media outlets nationwide and will run

3/6

Danny Trejo stars in new PSA campaign supporting male caregivers
Written by AARP Media Relations
Wednesday, 19 April 2017 12:54

exclusively in donated time and space, per the Ad Council’s model.

They are available in TV, radio, print, outdoor and digital formats.

Social media creative will also soon debut on Facebook, courtesy of Facebook’s donated media
support for the Ad Council.

Since the Caregiver Assistance Campaign launched in August 2012, the campaign has
received over $193.3 million in donated media and the Caregiving Resource Center has
received more than 35 million visits.

For more information about caregiving resources, please visit www.aarp.org/caregiving or call
1-877-333-5885.

About AARP

AARP is the nation’s largest nonprofit, nonpartisan organization dedicated to empowering
Americans 50 and older to choose how they live as they age.

With nearly 38 million members and offices in every state, the District of Columbia, Puerto Rico,
and the U.S. Virgin Islands, AARP works to strengthen communities and advocate for what
matters most to families with a focus on health security, financial stability and personal
fulfillment.

AARP also works for individuals in the marketplace by sparking new solutions and allowing
carefully chosen, high-quality products and services to carry the AARP name.
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As a trusted source for news and information, AARP produces the world’s largest circulation
publications, AARP The Magazine and AARP Bulletin.

To learn more, visit www.aarp.org or follow @AARP and @AARPadvocates on social media.

About the Ad Council

The Ad Council is a nonprofit organization with a rich history of marshaling volunteer talent from
the advertising and media industries to deliver crucial messages to the American public.

Having produced literally thousands of PSA campaigns addressing the most pressing social
issues of the day, the Ad Council has effected, and continues to effect, tremendous positive
change by raising awareness, inspiring action and saving lives.

To learn more about the Ad Council and its campaigns, visit AdCouncil.org, like us on
Facebook, follow us on Twitter or view our PSAs on YouTube.

About DDB U.S.

DDB U.S., part of the Omnicom Group (NYSE), is one of the country’s leading and most
influential advertising agencies, with offices in New York, Chicago and San Francisco.

DDB has been named Agency of the Year numerous times by the industry’s leading advertising
publications and has been recognized by top awards shows, including Effie, Cannes, CLIOs,
The One Show, New York Festival and more.

5/6

Danny Trejo stars in new PSA campaign supporting male caregivers
Written by AARP Media Relations
Wednesday, 19 April 2017 12:54

The agency’s U.S. clients include McDonald’s, Unilever, Mars, Johnson & Johnson, Qualcomm,
Capital One and State Farm, among others.

Founded in 1949, the agency is part of DDB Worldwide and consists of more than 200 offices in
over 90 countries with its flagship office in New York, N.Y.
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